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Thank 

You!



What a Difference a Year Makes!

2020 2021
Just learning about COVID, 
anticipating short disruption

COVID Impact Much Greater, 
Longer Than Expected



What a Difference a Year Makes!

2019 Crop 2020 Crop
Good Weather & Acreage = 

Quality Supply
High Aflatoxin = 

Tight Supply



What a Difference a Year Makes!

2020 2021
Industry Consolidation Has Changed The Landscape



What a Difference a Year Makes!

2020 2021
Out of Stocks Prevalent Shelves Stocked, Now Digital



COVID PB Demand was Unprecedented

Data Source: IRI POS; Total US-MULO, 13 Week Time Periods, PB Volume
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Early Introduction of Peanuts included in updated 

Dietary Guidelines for Americans

Å Sources: Dietary Guidelines for Americans, 2020-2025

Page 58

https://www.dietaryguidelines.gov/sites/default/files/2020-12/Dietary_Guidelines_for_Americans_2020-2025.pdf


Early Introduction Product Innovation



What Youõll Hear Today

Consumers are 

changing

Peanut Butter 

has a LOT of 

momentum

Smucker is 

investing for 

growth



Our Consumer Is Changing
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Our consumer was already changingé



COVID Accelerated The Rate of Change

Changing 

Shopping Habits

Cutting Back 

on Spending

Eating at Home

Shifting to New 

Shopping Channels
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Eat MediaShop

We Can All Relate



PB Has Momentum!



Peanut Butter Is The Dominant Nut Butter
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Source: Dollar Share; Total US-MULO; 52 WE 1.24.21
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The PB Category Is a Great Place to Be
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76% of U.S. 
Households 

Purchased PB 
In 2020

More households
bought peanut 
ōǳǘǘŜǊ ǘƘŀƴΧ

Source:1) IRI Panel Data Ending 12/27/20




